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Presented brands- Educational program: 12

2340

Championships: 5

Exhibiting countries:

7 (Ukraine, Russia, Turkey,
Latvia, Lithuania, Italy,
Poland)
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Exhibitors Profile

W Professional cosmetics, equipment
M Professional hair products, tools and e
B Nailcare products
Make Up Professional
B Pharma Beauty
M InterCHARMpack, Cleaning
B Products for retail
W Accessories
Other

Leading brands on display at InterCHARM Ukraine 2014

Leading brands in the Cosmetology Sector: Sesderma, DMK (Danne Montague-King co), Syneron&Candela, STYX, Institute
Esthederm, KLAPP, Skeyndor, Methode Cholley, Asclepion Laser Technologies GmbH, Bernard Cassiere, Academie, Christina, Dr.Spiller,
Algologie, Satin Smooth, Sybaritic, Starvac Group, HydroPeptide, Oxygen Botanicals, Princess, VISCODERM, GATINEAU, HydraFacial,
Bioformula, IAL-Systems, Biocosmetica Exel, Aqualift, Aravia etc

Leading brands in the Hairdressing Sector: BabylissPRO, ING, DAVINES™, KEUNE, Emmebi Italia, Nanokeratin System, Keen, Valera,
Emmediciotto, Rolland, Hahoniko, Hairconcept, Erayba, American Crew, Solingen

Leading brands in the Nail Care Sector: EzFlow, .ibd., Perfect Lady, ORLY GEL FX, ESSIE COSMETICS, Morgan Taylor, Gelish, Hand & Nail
Harmony, CND, ZOYA, KONAD, MINX, Laufwunder, SUDA

The above-mentioned were on display amongst many more brands from the Make-up, Perfumery and Cosmetics Sectors
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Resume:
oo 94% of exhibitors looked
% 94% .
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Exhibitors’ results at InterCHARM-Ukraine 2014

80% -

67%
70% - ? Resume:

79% of exhibitors have got the
expected outcome and
outcome has exceeded

expectation
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Organization of exhibition (with 5 points being the highest rate) » '

Resume:
= 1 point 50% of exhibitors gave top mark for
M 2 points q q
_ the level of organization

3 points

M 4 points

= 5 points About 70% of them are satisfied with

quantity & quality of visitors
Quantity of visitors Qualitative composition of visitors

H 1 point m 1 point
H 2 points M 2 points
3 points 3 points
4 points M 4 points
| 5 points M 5 points
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Svetlana Shevelyuk, director of the company Rhema, Vitality’s

‘Thanks to the organizers for the exhibition. One needs a lot of courage to organize an event of such level a lity
When | saw the active booths at the exhibition this year, | understood that everything would b ”'ﬁne’iﬁ"’fﬁ‘:b, auty |
managed to do all what we had planned, and in this the efficient team work of our companyfzﬁ“of ?ig‘help, and a’"
assistance of the organizers. The partnership with the exhibition became a serious, emotional, professional and fina
investment of the company. Many thanks for comprehensive and high-quality visualization of the brand in the frame work of
the exhibition because our audience is hairdressers who are visual learners. Now the team faces the task to maximally make '
use everything we achieved here. | am sure that the achieved results will be correctly picked up by the commercial

departments, marketing, and the exhibition will become a new stage in the biography of Vitality’s.

Sergey Ostapchuk, director of Karse Company:
‘The exhibition ran very well. A lot of people, there was
always a queue of visitors at the booth — both long-standing
clients and new faces. It means that the beauty has won!
Active interest of the visitors to Karse booth sustained up to
the last hour of the last day of the show.’

Alexey Krakhmalov, executive director of Med

Exim Company:

‘The exhibition was a success. Since 2006 | do not remember
so many people at the exhibition. There was even a moment
when | had to be at the counter myself and talk to the visitors.
We gathered whole lot of contacts. Everything was excellent.
It went like a bomb!’
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U

I TE Beaut Event

Press-conference ‘Trends in the Beauty Industry’ resulted in good publicity the show.

InterCHARM Hair Podium is an open hairdresser stage, where master-classes, presen'
were held.

Hairdresser Guide is an additional service for hairdressers, price guide, guide on selected frequently purchased \
hairdresser products.

Social project-seminar Beauty Salon and SPA Centre as friendly environment for physically challenged

Employment Center Project is a special exhibition area where all industry job offers and CVs were collected and
exchanged. There were 417 vacancies, 625 CVs collected.
As a result of placing an active real time Job Centre on site 20% of Job offers by exhibitors have been filled in.

‘Pe3some
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Visitors profile

Beauticians Doctors

17% 5% Hairdressers
Owners 17%

7% 0
Nail art specialists
. 17%
Directors
12%
Masseurs
4%
Managers 33% are
6% . newcomers of
Make up artists InterCHARM Ukraine
Other Lash Makers 6% and Estet Beauty
9% 1% Expo exhibitions
0

*According to invitations and online registration forms analyze
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Quantity of visitors from different regions of Ukraine*
(number of persons)

The exhibition was visited by
c ;;;"‘iﬂi" representatives from Russia, Belarus,
Lutsk 268 Uzbekistan, Moldova, USA, Georgia,
150 . [Rivne s,,:“, Bulgaria, Finland, Slovakia, Hungary, Italy,
189 Zhytomyr ""."’ Kazakhstan, Poland, Greece, Egypt, Turkey,
173 49'1 8398 . Sweden, Canada, India, Japan, Spain,
Lviv 145 v rea port Kharkiv Australia, Israel, Germany , Austria,
Vv region ava o o . .
Ternon 355 :-,30: 453 . 136 Australia, England, Pakistan, Lithuania
pil . . 313
Khmelnytsky 41:'4 Cherkasy
128 . L sk
« 128 I-Frankivsk Vinnytsia - .
Uzhgorod 169 323 121
chom.lvlgs Klrun'mu grad Dnipropetrovsk Don:tsk
. 117 s
Zaporizhia
Mykolaiv
117
Odessa . 82
108 . Kherson
Simferopol
- 50

*According to invitations forms analyze
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Visiting results

80% . Resume:
70% | 74% of visitors have seen new
products
60% -
31% of visitors have found new

suppliers and signed new contracts

50% -

40%

30%

20%

10%

0%

Found new suppliers and Saw new products Found solutions of Met existing partners  Participated in training No results
made new contracts problems events

*According to Exit Poll analyze



Buyer Program

Buyers - CEO and purchasing managers from wholesale and retail companies

drugstore chains, private entrepreneurs connected with perfumery and cosn etic

hygiene products distribution. They pass pre-registration and appoint the meeti
exhibitors during the event.

Field of Buyer’s activity

40% -
36%
35%
30%
25%
20%
15%
10%

5%

0%

Retail Pharmacy Distribution and retail Wholesale of perfumes Retail sale of perfumery Chain stores
sales of professional and cosmetic products and cosmetic products
cosmetics
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Geography of Buyer’s

0% - (comparative table for three years)

50,60%
50% -

40% -

W 2012
w2013
m 2014

30% -

20% - 17,40% 18% 18% 17% 17%

17 16% 15%

13,40%

10% -

0% -

Northern Region Central Region West Region East Region Southern Region



Ukrainian Beauty Market
in figures

reach UAH 30 bn (USS2,3 bn) in 2014.

= The Ukrainian cosmetics market remains one of the largest and most prom Sing
space.*

According to Euromonitor

= Hair care products account for the largest share of the market at 20% and skin care products 17% of
the market. 75% of products are for the mass market and 25% are premium products. For decorative
cosmetics, these figures are closer to 90% and 10%; for skin care products, 89% and 11%; and hair care
products, 98% and 2% respectively.

= The Ukrainian segment of health and beauty retail includes approximately 1,000 stores, with the
potential for 2,000 stores.

= The number of beauty salons accounts 15.000 in Ukraine.

= Many global cosmetics producers operating in the local market are considering further expansion in
the country. The most promising categories are expected to be cosmetics for men, fragrances, skin care
products and hair care products.

® There are more than 160 manufacturers of perfumery, cosmetics, hygiene and household cleaning
products in Ukraine.
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SEE YOU NEXT YEAR!
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CONTACT US TO LEARN MORER)
Lyudmila Denisyuk
+International Sales Director:

WWW.INTERCHARM.UA
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