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The Market:

Indian beauty and cosmetics
industry has witnessed strong
growth during the past few years
and has emerged as one of the
key industries, holding immense
future growth potential. The
cosmetics industry registered
impressive sales worth US$ 5.8
Billion in 2010. The increasing
spending power of the growing
middle class population has made
the cosmetic industry one of the
rapidly growing industries in India,
providing significant market
opportunities as Indian
consumers are moving away from
the merely functional products to
more advanced and specialized
beauty and cosmetic items.

Analysis:

According to this new research
report “Indian Cosmetic Sector
Analysis (2009-2012)”, Indian
cosmetics sector is expected to
witness noteworthy growth rate in
near future, owing to the rising
beauty concerns of both men and
women. The industry holds
promising growth prospects for both
existing and new players and
purchasing power of consumers.
There is a tremendous increase in
the consumers. This is due to
increasing number of women
becoming the earning members of
the family due to the increased level
of literacy and the influx of leading
international fashion, cosmetic
magazines and publications in India.
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CAPTIVE MARKET
WHERE BEAUTY CARE IS CULTURAL

The emergence of a young urban and very
fashion and health conscious population,
the latest trends has increased the
demand for lifestyle - oriented and luxury
beauty and cosmetics.

* The Indian cosmetic industry is
forecasted to record impressive sales
worth US$ 10 billion by end 2012 and is
said to grow upto US$ 15 -18 billion by
2015.

Around 600 shopping malls that include
major and middle level hyper markets,
c-stores, MGR (Mass Grocery Retail)
stores are coming up in metros and
large cities.

The Cosmetics industry’s propulsion
into one of India’s largest industry
sectors is contributed by the growing
purchasing power, demand for the latest
products and innovations.

* SpaIndustry boom - The Indian Spa

industry, with over 2,300 spas,
generates revenues around US$ 400
million annually. Over 700 Spas are
predicted to open in the next 5 years
leading to further growth in the Indian
Spa Market.

The overall forecasted growth track for
the Indian cosmetics industry is very
positive and is expected to grow at a
CAGR ( compounded annual growth
rate] of around 17-20% between 2010
and 2013.

The Indian middle class population is
expected to swell up to 267 million
people in the next five years, up 67 per
cent from the current levels.

* The Indian midle class is set to be a
country of over 53.3 million households
translating into 267 — 300 million
people.




MAXIMUM MEETINGS
NETWORKING MADE EASY

BEAUTY VISION INDIA - assists exhibitor - visitor networking.

BEAUTY VISION INDIA HOST

Exhibition Hosted Buyers Program - Take advantage of the
shows hosted buyers program providing exhibitors the
opportunity to nominate key industry buyers in the region
who are then personally invited to attend the exhibition.




BOOSTING BUSINESS
COVERING ALL BASES

BEAUTY VISICN INDIA

unites decison makers across the entire
industry in India, nearby potential markets
like Sri Lanka, Bangladesh, Pakistan, the
GCC region and nearby catchment areas.

The event will be India’s
Annual Beauty Industry
meeting point-bringing
together:

* Buyers

* Agents

e Traders

e Distributors
* Importers

* Exporters

* Retailers

e Wholesalers

Supplying to:

* Beauty salons (women)

* Grooming salons (men)

e Nail bars

* Hairdressers and barber shops
* Healthcare clinics

* Wellness centres

® Spas

* Hotel salons & resorts

* Duty free & travel retail outlets
* Department stores

* Pharmacies

* Hospitals




WHY PARTICIPATE?

The Indian Beauty & Cosmetics
Industry sales has grown
exponentially with figures
estimated to be above 15 - 20
billion dollars by early 2015.
Increased high disposable income,
the penetration of the world’s 2nd
largest consumer market by world
leaders in Beauty and Cosmetics,
has made the Beauty and
Cosmetic Industry one of the
largest and fastest growing
business sectors.

Exhibiting at Beauty Vision India will

enable you to..

Launch, demonstrate, introduce new products,
beauty innovations, technology, new trends to
a huge market place hungry for the latest
ideas, products and concepts.

Meeting with exisitng business partners,
increase networking with a professional and
knowledgeble visitor audience, optimise new
contact opportunities.

Finalize appointment of new distributors and
agents.

Opportunity to test market products developed
specifically for the Indian market conditions.
Meet and observe competitors, by exhibiting at
the show gain a foothold over competition.

Use the show’s hosted buyers program to
meet key buyers from the entire country,
witness home grown market trends and
developments.

Advantage of the show venue — Mumbai,
India’s commercial and fashion capital and the
tremendous commercial opportunity this city
has to offer.
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